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The Associations among Corporate Ethical Values,
Organizational Commitment, and Person-Organizational
Fit

Ming Cheng Lai

National Taipei College of Business

Abstract

In the past decade, managers have witnessed a dramatic increase in
attention to business ethics and corporation social responsibility. The purpose of
this study was to assess the relationship among corporate ethical values,
organizational commitment and person-organizational fit using a sample of 274
working adults. Results indicated that corporate ethical values was positively
related to organizational commitment; organizational commitment was positively
related to person- organizational fit; but corporate ethical values was not
related to person- organizational fit. This study was meaningful to the
managerial implications and theoretical research. It also indicated the research

limitation and the directions of future research.

Keywords: Business ethics, Corporate Ethical Values, Organizational

Commitment, Person-Organizational Fit
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