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Abstract

E-commerce is becoming the most radical change in future enterprise.
We need to respond to these changes by creative teaching in higher
education. This research attempts to clarity some basic questions
concerning the network collaborative learning support and creative
teaching by situated teaching strategy of virtual practice firm. We
consolidate the practice and summarize the action study in this paper and
hopefully will give a new vision to the local on-line situated learning
practitioners.
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EIMEEEE, EXEHAMERLEEMB AR LB IRERE M
FiE 2 (Z=8# , 2002 ; £2I1E |, 2002 ; EEEE , 2002)

At , XARFERBREHBNRRE , RREERERERLHE
IREPARENEIFER, BEL , AARNWITHEERS : AlELE
BRI ZEEREHETEXRBINHERE K ME—EAHKZE, &2
BUREFHPEMAENIEZSFR . BEEHEE WIS EENSLE
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DR —MBEFMFEEENERELRDRE , EEEREIEHHEFHE
B SESSHBENRER. ERERESR.
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